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Founded only in 2018 by Carolina
Castiglione, daughter of Marni founder
Consuelo Castiglioni, Plan C ‘s
sophisticated silhouettes have resonated
well with a young urban demographic.
Following the launch of a standalone
store in Tokyo ‘s plush Aoyama
district only a year after its inception
- mind you, the store later relocated to
premises of leading department store
Isetan Shinjuku - Plan C has shifted
its focus to home base Milan, opening
a flagship store in the city’ s storied
Brera district. Here, the company has
secured an elongated ground floor space
of a modernised building on bustling
Via Manzoni, which features an interior
design by Castiglione in collaboration

with two leading Milan-based practices.
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At long last, Melbourne-based tech
performance wear brand MAAP has
landed in Sydney. Following a string of
store openings across the planet, MAAP
LaB Sydney has opened its doors in the
city’ s leafy Darlinghurst neighbourhood.
Occupying 243 sgm. (2,616 sqg.ft.) on
the ground floor of a redeveloped brick
building erected in 1911 by architect
Frederick Winn. The interior design,
created by Melbourne-based practice
and longtime collaborator Clare Cousins
Architects, once again features a clean
and understated setting, featuring a
monochrome backdrop and contrasting,
bold electric blue volumes, captured by
support pillars and two chunky storage
and display units. An additional pop of
colour is provided by the elongated sales
counter and an adjacent seating facility.
The bare celling, featuring retained
original mouldings and a myriad of utility
pipes, is overlaid by a row of suspended
linear light fixtures which lend the setting a
visual dynamic. The newly opened MAAP
LaB Sydney stocks the brand’ s full
range of men’ s and women’ s apparel,

accessories.
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K9pal is a premium nutrition brand
designed for the modern, conscious dog
owner. The goal was to establish K9pal
as a transparent, high-quality brand that
radiates purity and trust, breaking away
from the cluttered and “noisy” tropes
often seen in the commercial pet food
aisle. We bullt the brand identity around
the concept of “Fresh Balance,” pairing
scientific precision with a sleek, minimalist
aesthetic inspired by the elegance of the

Dalmatian coat.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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