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Adidas cooperated with ALTAVIA ODG
to renovate the flagship store DXB LAB in
The Dubai Mall. The goal is to establish
connections with customers, make the store
more eye-catching, accommodate more
artists, and integrate digital elements. Our
team has created an innovative design that
seamlessly integrates with the overall aesthetics
of the store, while also providing artists with
a creative space. We ensure that the design
reflects the brand’s values and that the service
desk does not create isolation points.
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OY EMIER—, MWEHSEIEIES The ground floor of the OY flagship store, encased
=E, aEAEERER T, SHEMER on two sides in floor-to-ceiling glass, sees an eye-
MmkigEEs| AT E, REEEFEZN  catching setting of curved steel partitions and sinuous
=, XELSEWNAZNIEY . — 732 pathways below a backlit vaulted ceiling, and last
WESEE FE, EAPEAT LI A — % but not least, it’ s dotted with lush verdant plants.
BOME, BENARAEETESOFL, A staircase in pitch black leads up to the upper floor
FEn—mER, 5S— 7T ERHEEHBSTE where a shrine-like setting can be found. Stacked
E, ZEa—mRE —RIReIT. stone blocks take centre stage and serve as a display,

tying in with an elongated sales counter which hugs a

silvery support pillar at one end
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T+ KSAWSRMEEE Code Mood A new design project at Code Mood, a high-end
B—"smgit mME R — 182, €15 coffee roaster located in KSA, asked me to design a

TR S M HERI IR ISR A B packaging that conveys the unique characteristics

€ODE MOOD

and taste of their blended coffee.
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Simple I1s the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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