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The Sl design is the imaginary
design of LOEWE leather goods
brand. It further enhanced its
popularity in the German market.
The physical store was located In
the business premises of the luxury
department store KabeWe and
opened a store in store. The new
LOEWE store includes women's
accessories, bags, small leather
goods and shoes. The retail space
at the bottom of the store is 75
sguare meters.

The Sl design palette includes
materials such as concrete, maple
and exqguisite blue and orange
ceramics handmade in Spain, boldly
guoting the roots of the house.
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The chain design project is located in the Westfield
Century City Shopping Center in Los Angeles.
The design of chain stores is inspired by urban
elements. The material palette directly refers to the
concrete and asphalt, and the luminous graphics
imply the advertisements and signs in the downtown.
Stainless steel fixtures are a clear reinterpretation of
scaffolding and building materials, while the layout
of lights reminds people of the rhythm of street
lamps. The lighting design can complement the bold
graphic gestures to create a vibrant, comfortable and

attractive atmosphere.
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The VI design is the packaging design of Canadian
Saison 2 biscuits. Saison 2 is handmade in
Quebec. Through the recycling of malt residues,
combined with cooking and environmental
innovation, delicious biscuits are produced.
Saison 2 refers to Saison beer, and 2 refers to
the second reuse of malt. Its goal is to position

the brand as the leader of grain food in Quebec.
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Simple I1s the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.

Subordinate company Meticulous practice Professional team Brand results
6 RERAF ] O FENEE 40 N RZE [N 600 FKamhERR

IR NEEE] EKER BRANMEN
MISSION VISION VALUES
WPEEMWERER  PEEMRITEEE Tix | B2 | eUFr

AR (ZER)
400-666-8202

ERAPE

ADD: MM X T XX b 183-187
SKE=T % 3315

Rial1bE

TEL: +86-20-83622043 29123898

MOB: 134 30320847 (fHEES)

HTTP-WWW JEREMYCN.COM

R

E-M: rmbd@jrmbd.com




